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Just a thought...does it make sense to convert PM stadium signage to Miller 
Brewing Company...possible cost savings, niis may be a questionable strategy to 
PM since they will not want other teams and venues to follow this pattern 
especially if we make it too easy for them. 

Just a concept. 
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Source; https://www.industrydocuments.ucsf.edu/docs/mtgn0004 



